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A DCRM Modd with Reward Programs in Super mar ket :
Development and Empirical Sudy

LI Churrging'?, XU Yinfeng'
(1. Management School , Xi'an Jiaotong Urniversity , Xi'an 710049, China;
2. School of Ecoromics and Management , Xian Inditute of Techrology , Xi'an 710032, China)

Abdract : It presents a DCRM node with reward programs in supermarket by modifying the loyaty programs nodd and taking the reward rate ,
revard thresold , program time horizon and mixed marketing srateges as the main variables. The nodd is gpplied to customer data from one
supermarket , summarize the results of the nodel thet are vaid for these types of cudomers and gve the optima marketing mixed drateges
acoording to the cusomer s states. It isfound that gppropriate reward programs is good a U buying, improving firms prfits and relax the
price competition. The reward threshold should be higher than the customers average buying, reward rate sould be adjust same direction as
ravard threstold , the right program time horizon is about one year. Its better dont mail to cugomers with higher frequent. It need ot
d soount either & the begnning or ending of the reward programs, and depreciate to high recency cugomers in the mid of program time
horizon.
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